Notice Concerning Revision of Consolidated Financial Statements for the
Interim Period of the Fiscal Year Ending December 31, 2008

Link and Mativation Inc.

President and Representative Director: Y oshihisa Ozasa

Code number: 2170 (Tokyo Stock Exchange, Second Section)

Contact: Shunichi Ono, Managing Executive Officer and Manager of Corporate Design Division
Te: +81-3-3538-8671

September 17, 2008 - Link and Mativation Inc. hasrevised its consolidated financial statements for theinterim
period of the fiscal year ending December 31, 2008, announced on August 7, 2008, as follows:

(Revisions are underlined)

1. Results of Operations
(1) Analysis of Results of Operations

1) Results of Operations of the Interim Period

(Excerpt from page 3, line 18 of main text)
(Before revision)

As aresult, consolidated net sales for the interim period were ¥4,105,530 thousand (a 5.4% increase compared
with the same period of the previous year), gross profit was ¥2,467,233 thousand (a 5.8% increase), operating

income was ¥601,962 thousand (a 23.7% increase), ordinary income was ¥602,484 thousand (a 24.1% increase),

and net income was ¥355,016 thousand (a 29.2% increase).

(After revision
As aresult, consolidated net sales for the interim period were ¥4,105,530 thousand (a 5.4% increase
compared with the same period of the previous year), gross profit was ¥2,467,233 thousand (a 5.8% increase),

operating income was ¥601,991 thousand (a 23.7% increase), ordinary income was ¥602,484 thousand (a

24.1% increase), and net income was ¥355,016 thousand (a 29.2% increase).

(Excerpt from page 3, line 26 of main text)
(Before revision)
Motivation Management Business: Organizational Strategies
In the interim period, the Mativation Management business generated net sales of ¥1,778,246 thousand
(a 0.1% decrease compared with the same period of the previous year) and gross profit of ¥1,341,652 thousand (a

2.9% increase).

(After revision)



Motivation Management Business: Organizational Strategies
In the interim period, the Mativation Management business generated net sales of ¥1,778,246 thousand (a 0.1%
decrease compared with the same period of the previous year) and gross profit of ¥1,341,652 thousand (a 2.0%

increase).

(Excerpt from page 4, line 32 of main text)
(Before revision)
Place Management Business: Place Strategy
In the interim period, the Place Management business generated net sales of ¥454,173 thousand (a 33.6%
increase compared with the same period of the previous year) and gross profit of ¥83,127 thousand (a 16.8%

increase).

(After revision)
Place Management Business: Place Strategy

In the interim period, the Place Management business generated net sales of ¥454,173 thousand (a 33.6%
increase compared with the same period of the previous year) and gross profit of ¥83,127 thousand (a 24.7%

Increase).



